
International Journal on Consumer Law and Practice International Journal on Consumer Law and Practice 

Volume 7 Article 8 

2019 

Masthead Masthead 

Follow this and additional works at: https://repository.nls.ac.in/ijclp 

Recommended Citation Recommended Citation 
(2019) "Masthead," International Journal on Consumer Law and Practice: Vol. 7, Article 8. 
Available at: https://repository.nls.ac.in/ijclp/vol7/iss1/8 

This Article is brought to you for free and open access by Scholarship Repository. It has been accepted for 
inclusion in International Journal on Consumer Law and Practice by an authorized editor of Scholarship Repository. 

https://repository.nls.ac.in/ijclp
https://repository.nls.ac.in/ijclp/vol7
https://repository.nls.ac.in/ijclp/vol7/iss1/8
https://repository.nls.ac.in/ijclp?utm_source=repository.nls.ac.in%2Fijclp%2Fvol7%2Fiss1%2F8&utm_medium=PDF&utm_campaign=PDFCoverPages
https://repository.nls.ac.in/ijclp/vol7/iss1/8?utm_source=repository.nls.ac.in%2Fijclp%2Fvol7%2Fiss1%2F8&utm_medium=PDF&utm_campaign=PDFCoverPages




INTERNATIONAL JOURNAL ON 
CONSUMER LAW AND PRACTICE

Volume 7	 2019

[Cite as: 7 IJCLP (2019)]

N A T I O N A L  L AW  S C H O O L  O F  I N D I A  U N I V E R S I T Y



© Chair on Consumer Law and Practice, NLSIU, Bengaluru

Subscription: ` 300

All rights reserved. No part of this publication may be reproduced, stored in 
a retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording or otherwise, without prior written 
permission.

The articles in this issue may be reproduced and distributed, in whole or in part, 
by non-profit institutions for educational and research purposes provided that 
such use is fully acknowledged.

Published by:

Chair on Consumer Law and Practice
National Law School of India University
Nagarbhavi, Post Box 7201
Bangalore - 560 242
Karnataka, India
Website: www.nls.ac.in

Distributed exclusively by:

Eastern Book Company
34, Lalbagh, Lucknow - 226 001
U.P., India
Website: www.ebc.co.in  Email: sales@ebc-india.com

Disclaimer:

The views expressed by the author(s) in the journal are their personal and does 
not necessarily reflect the views of the National Law School of India University. 
The Editor and the National Law School of India University are not responsible 
for mistakes, if any, and for copyright violations of any kind.



INTERNATIONAL JOURNAL ON 
CONSUMER LAW AND PRACTICE

Volume 7	 2019

Patron-In-Chief

Prof. (Dr.) Sudhir Krishnaswamy
Vice-Chancellor

National Law School of India University, Bengaluru

Patron

Prof. (Dr.) Sarasu E. Thomas
Registrar, NLSIU

Chief Editor

Prof. (Dr.) Ashok R. Patil Chair
Chair Professor, Chair on Consumer Law and Practice
(Ministry of Consumer Affairs, Government of India)

NLSIU, Bengaluru

Editorial Board

Editor

Dr. Anita A. Patil
Assistant Professor, NLSIU

Student Editors

Sushant Arsh Massey Khalkho
Bihaan Pandey

[ v ]



Editorial Advisory Board

Justice R.K. Agarwal
President, National Consumer Disputes  

Redressal Commission, New Delhi

Marimuthu Nadason
President, Consumer International (CI) & 

The Federation of Malaysian Consumer Association (FOMCA), London

Prof. (Dr.) Hans-Wolfgang Micklitz
European University Institute, Italy

Prof. Geraint Howells
School of Law City

University of Hong Kong, Hong Kong

Prof. (Dr.) Ranbir Singh
Vice-Chancellor

National Law School, Delhi

Prof. Gail Pearson
Professor of Business Law

University of Sydney, Australia

Prof. (Dr.) V. Vijayakumar
Vice-Chancellor

National Law Institute University, Bhopal

Prof.( Dr.) C. Rajashekhar
Former Dean & Chairman, 

Post Graduate Department of Law, 
Karnatak University, Dharwad

[ vi ]



CONTENTS

1	 THE FAILURE OF ‘NOTICE AND CONSENT’ 
AS EFFECTIVE CONSUMER POLICY
—James P. Nehf

10	 CONSUMERS, CONSUMER ORGANIZATIONS AND 
ENFORCEMENT AGENCIES: A THREE-PRONGED 
APPROACH TO CONSUMER PROTECTION
—Gareth Downing

24	 BLOCKCHAIN ‘WITNESS’: A NEW EVIDENCE 
MODEL IN CONSUMER DISPUTES
—Matej Michalko

37	 THE THEORY OF PREVENTIVE CONSUMER 
LAW IN DIGITAL ADVERTISING
—Camilo Alfonso Escobar Mora

52	 ‘TO THE LAW MACHINE’ REVISITED: A SURVEY 
& ANALYSIS OF METHODS AND TECHNIQUES 
FOR AUTOMATION IN THE LEGAL WORLD
—Avinash Ambale

74	 MEDIATION AND CONSUMER PROTECTION
—Sheetal Kapoor

85	 PROTECTING THE DIGITAL CONSUMERS: 
CHALLENGES AND POSSIBLE SOLUTION
—George Cheriyan and Simi T.B.

[ vii ][ vii ]




	Masthead
	Recommended Citation

	Masthead

